Contents

List of Figures

List of Tables

Notes on Contributors

Foreword: Business Travel in the Global Economy

Brian Graham

International Business Travel and the Global Economy:
Setting the Context

Jonathan V. Beaverstock, Ben Derudder, James Faulconbridge
and Frank Witlox

PART 1 GEOGRAPHIES AND MODES OF BUSINESS TRAVEL

2

A People Set Apart:
The Spatial Development of Airline Business Class Services
John T. Bowen, Jr.

Geographies of Business Air Travel in Europe
Ben Derudder, Lomme Devriendt, Nathalie Van Nuffel
and Frank Witlox

‘Official” and ‘Unofficial’ Measurements of International
Business Travel to and from the United Kingdom:
Trends, Patterns and Limitations

Jonathan V. Beaverstock and James Faulconbridge

The ‘Bizjet Set’:
Business Aviation and the Social Geographies of Private Flight
Lucy Budd and Phil Hubbard

PART 2 BUSINESS TRAVEL AND MOBILITY REGIMES

6

Business Travel and Portfolios of Mobility
within Global Companies
John Salt

Vil
ix
Xi

XVii

11

31

57

85

107



vi International Business Travel in the Global Economy

7 Hierarchies in the Air: Varieties of Business Air Travel
James Wickham and Alessandra Vecchi

8 ‘... Travelling, where the Opponents are’: Business Travel
and the Social Impacts of the New Mobilities Regimes
Sven Kesselring and Gerlinde Vogl

125

145

PART 3 THE PRODUCTION AND MEANING OF BUSINESS TRAVEL

9 Business Travel and Leisure Tourism:
Comparative Trends in a Globalizing World
Aharon Kellerman

10 Individual Rationalities of Global Business Travel
Claus Lassen

11 Understanding Mobility in Professional Business Services
Andrew Jones

12 Face-to-Face by Travel or Picture — The Relationship between

Travelling and Video Communication in Business Settings
Jon Martin Denstadli and Mattias Gripsrud

Index

165

177

195

217

239





