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4x4s, see SUVs
airbags 6, 111
and auto manufacturers 47n8, 98, 99,
115-7
and seat belts 114-6
as supplemental restraint system
117-8, 120, 121
and US government 116-7, 118-9
anti-car movements 13, 159, 225-6
anti-SUV movement 69-70
anti-urban ethos, see cities, images of
Atlanta, Georgia 9, 145-58
corporate elite 148-9, 154, 155-8
Georgia Regional Transportation Au-
thority (GRTA) 148, 152, 154-6
highway-industrial complex in 148-9,
154
Metropolitan Atlanta Rapid Transit
Authority (MARTA) 151, 152, 156
transit détente in 155-8
Auckland, New Zealand 7, 129-39
auto hegemony 10, 145-6, 179-80, 219
auto dominance, see auto hegemony
auto-industrial complex 10-11, 146-7,
179, 191
auto-mobility 1-3, 8, 21, 33
appeal of 7, 10, 21
autonomy 8, 39, 44, 236
convenience, see flexibility
flexibility 8, 40, 44, 236, 247; see
also compulsory flexibility
speed 21-2, 40, 46, 50
as economic trap, see status, social: and
consumption, prestige/positional
goods
as escape, see also automobility, seces-
sionist
from civilization 39, 52-3, 647,
69
from social ties 8, 39, 52-3

and the automobility system 1, 188-9
automobile advertising 11, 37-55, 59-73,
184
amount of 11, 37, 60
appeal to economy 43, 50
appeal to excitement 11, 38, 4041,
44-8,50-51, 64
appeal to luxury 45, 47-50, 59, 64,
67-8
appeal to performance 44-8, 50
combining magical and mundane 38,
42,44-5, 51,534, 67
fuel efficiency in 45-6
green 72
instrumental meanings in 37, 38, 42
people absent in 52-3, 63, 67
photographic techniques in 61-2
safety in 46-8, 66, 118, 121
status in, see status, social: in advertis-
ing
symbolic meanings in 37, 38, 61
automobile dependency 2, 7, 151, 185-92,
197,202-3
and access to jobs 9, 155-6
automobile-dominated transportation, see
auto hegemony
automobile manufacturers, see individual
company names
automobiles
cultural meaning of
magical vs mundane 30, 179, 185
‘love affair’ with 145-7, 150,
184-5, 188
modification of 21, 25
automobility 1-3
alternatives to 14, 38, 189, 239-46;
see also cycling; public transport;
walking
alternative fuels 239-41
benefits of
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expanding contacts and opportuni-

ties 128-9
and capitalism 10, 155-8, 164, 175,
179-82, 191
contradictions of 1, 7, 14, 96, 184, 191
costs of
economic 5, 182, 188-9, 198, 207,
210-11
environmental 3-4, 70-2, 183,
201-2, 225

externalities 3—4, 7-9, 12
health 6, 183; see also death and
injury
social, see inequity, social
cultural and economic power of 10—13,
147, 1634, 182, 226, 247
cultural codes of 3940, 42, 54, 60-61
dominance of, see auto hegemony
essentialized, see automobility, inevi-
tability of
expansion of 3, 163—4, 217-28, 235-6
and globalization 99, 158-9, 1634,
180-83,217-28
harms of, see automobility, costs of
inevitability of 12, 39, 146, 234, 237
politics of 5-6, 148-58, 191-3, 210,

225-7

post-car development 12—14, 145,
233-48

secessionist 145-6, 150, 1534, 1568,
166, 174

social exclusion and 9, 173-4; see also
inequity, social

and state policy 146-7, 164, 2067,
211-12, 219, 227-8

system 1-4, 12, 163, 182, 237-8,
247-8
‘locked-in’ 180, 186, 227, 2346
automobilized society 11, 37, 132,

155,175-6

bicycling, see cycling

British Columbia Custom Car Association
(BCCA) 36-47

built environment, see concrete; infrastruc-
ture

buses, see public transport

car culture 39, 247; see also automobiles,
cultural meaning of
cars, see automobiles
Center for Auto Safety, see Nader, Ralph
chaos theory, see complexity theory
children 9
automobility and childhood 126-8,
134, 138
and gender 128, 134-5
blamed in collisions 126-7, 130
in urban spaces 126-7, 130
Chile 8-10, 164-75
car ownership in 1667
class inequality in 166-7, 169, 175-6
neoliberalism in 164—6, 169-73
pension funds and automobility 168—70
road privatization 170-74
China
automobile production and consumption
9,218-9
urban sprawl in 9, 14, 2234
cities, see also suburbs; urban sprawl
fortified precursors of 85-7
images of
dangerous 39, 67-8, 126, 153
immoral 39, 149, 153
setting for advertisements 52, 62, 64-9,
71
citizenship
and non-car-owners 173, 221-2
SUV model of 59, 154
civilization 8, 39, 52-3, 65-7
climate change 4, 69, 71-3, 182-3, 201
coercive flexibility 8, 40, 187-8, 237
collective representations 11, 37-9
communities
disrupted by automobiles 3, 129, 173,
183,221-2
created through automobiles 7-8, 21,
24-8, 30
created through walking 132-3, 138
commuting 136, 154, 157, 189-90
complexity theory 233—4
tipping points 237-8, 247-8
post-car turning points 238-46
new fuels 23941
new materials 241-2
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intelligent transportation systems
(ITS) 2434, 247-8
deprivatized cars 2445
compulsory automobility 5, 10, 179-82,
185-91, 200-202
compulsory consumption, see compulsory
automobility
concrete 7, 77-87, 188
congestion charges, see road tolls
consumers 11-13, 39, 60-61, 201-6,
208-13
consumer culture 179-80, 185-7
demand for safety features 95-6, 98-9,
102-3, 105
manipulated 3, 11, 39, 1867
sovereign 39, 186, 201
costs of automobility, see automobility,
costs of
critiques of automobility 3-9, 158-9, 125,
136-8, 179-85
cultural ages of the automobile 968,
100-103
cycling
as alternative to automobility 200-201,
203-5, 208, 210, 221
subordinated to automobility 127-8,
130, 146, 186-9, 202, 224-5

death and injury on roads 67, 78-9, 90,
96-7, 183
effect of safety standards on 102—4
as psychosexual struggle 79-80
rates and incidence 78, 98, 100, 102,
121
risk of, by income 105-6
death masks 82-3, 87
developed countries
automobile consumption in 217-21,
235
automobile production in 217-18, 235
over-consumption in 180-82
developing countries, see less developed
countries
dialectic of motion 95-6
dialectic of speed and collision, see speed;
safety
Dole, Elizabeth 118-19
drag racing 21-3, 26-33

ecologies, social 217, 221
in less developed countries 2227
Chile 164-75
in more developed countries 221-2,
225-6
egoism &, 53n10, 67, 150, 222; see also
individualism
emotions 1, 78, 90, 184, 247; see also
automobile advertising: appeal to
excitement
environmentalism 3-5, 6, 69-72, 154-5
EuroNCAP (New Car Assessment Pro-
gramme) 101
explanations
‘cultural’ vs ‘materialist’ 10-12, 39,
54-5, 179-80, 186-7

families 8, 9, 48, 59-60, 153
transportation and care of children 127,
129, 135-6, 138, 190
femininity 9, 11, 40, 48, 50, 52, 64
Ford, Henry 24, 235
Ford Motor Company 43, 52, 116, 217
Foucault, Michel 88-90

gender 9, 40, 125, 128-9, 134-6
in automobile advertising 48, 52-3,
634,73
differences in car usage 190
General Motors 98, 115n7, 121, 248

Haddon, William Jr. 99, 114
Hadrian (Roman emperor) 81-3
health, see automobility: costs of: health
Hegel, G.W.F. 95-6, 100
highways 188
in Atlanta 148
impact on poor neighbourhoods 169,
173-4
opposition to 9, 156-7, 173
private, in Chile 170-75
Honda 102, 105
Hot Rod magazine 22-3, 25-30
hot rodders 5-6, 8,9, 11, 21-32
and police 22, 25
public image of 21, 22, 28
quest for respectability 6, 21-2, 24-8,
30,33
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and state 267
hybrid vehicles 72, 241
hyperautomobility 7-9, 147-8, 219-22

ideology 61, 70, 111-12, 147, 192
IIHS, see Insurance Institute for Highway
Safety
individualism, see also egoism
and automobility 8-9, 71, 146, 1534,
165, 247
and outdoors 59, 64, 65-7
inequities, social 9, 13
age 9, 106, 128
class exclusion 9, 53, 1734
income 13, 105-6, 128-9, 166-7,
223, 225-7
middle class 10, 150-2, 166, 169,
173, 225-7
the poor 9, 166-7, 169, 173-6,
221-6
working class 21, 24, 174, 225-7
gender exclusion, see gender
racial exclusion 9, 149-53, 156-8
inevitability hypothesis, see automobility,
inevitability of
infrastructure 3, 5, 7-8, 164; see also
concrete
insurance industry
and airbags 114-5
and safety promotion 99, 112, 119
Insurance Institute for Highway Safety
(ITHS) 99, 120
intelligent systems 104-6, 241, 2434
interpretative flexibility 11, 24-5, 27, 30
interdisciplinarity 2, 78

Jacobs, Jane 7-8

land use 4, 155-6, 169-70, 187-8, 2047,
224-5; see also urban sprawl
less developed countries 3, 5, 11, 181
automobile production in 218
automobile consumption in 181,
217-19
urban sprawl 2224

masculinity 9

in automobile advertising 46, 48, 52-3,
62-5
and technical knowledge 24, 29, 40
mass motorization, see automobility,
expansion of
mass production 24-5, 217, 235
Mercedes-Benz 102, 104-5, 117-8
militarism 68, 80
Mills, C.W. 4, 44
Mission Raceway Park 22, 31-3
modernity
and automobility 14, 164-6, 170-3,
207,234
and technologies of impression 78, 84,
87-8
more developed countries, see developed
countries
motor vehicle collisions, see death and
injury on roads; safety
multidisciplinarity, see interdiscipinarity
Mumford, Lewis 7, 238, 248

Nader, Ralph 97, 98-9, 112
National Highway Traffic Safety Admin-
istration (NHTSA) 99, 114-7,
119-21
National Hot Rod Association (NHRA)
21-2,27,32
nature
dominated by technology 39, 48, 52,
62-3, 65-6
images of 4, 39, 46, 49, 65-6
setting for advertisements 45, 52, 54,
62, 645,73
neighbourhoods, see communities
neoliberalism 7-8, 99, 164-6, 169-73, 175,
192
NHTSA, see National Highway Traffic
Safety Administration
norms, social 3, 11, 40, 127, 147

Pantheon (Rome) 81-3, 87
path dependence 235-6
pedestrians 3, 234, 245; see also safety
policies: pedestrian; walking
child 125-39
risk of injury and death 129, 137
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subordinated to automobile traffic 7-8,
173,175, 189
Pinochet, Augusto 164—6
popular culture 234, 27-8
positional good, see status
power, see auto hegemony; automobile
advertising: appeals to: excitement;
speed
prestige good, see status
private troubles / public issues 4
privatism, see egoism; individualism
progress, see modernity
projectile economy 12, 68, 79, 84-7
public health, see automobility: costs of:
health
public space
and automobility 8, 133, 150, 1534,
167,222
and children 126-8, 138-9
public transit, see public transport
public transport 7-8
as alternative to automobiles 13—14,
189-90, 212, 244-6
stigmatized 203-5, 209-210
in Atlanta, US 151-2, 155-8
in Auckland, NZ 129
in Chile 166-8, 175

railways 84, 86, 236
Reagan, Ronald 99, 116, 118
responsibility, see safety: responsibility
risk 3—4, 40, 66, 125, 221

vs safety 46-8
road tolls 13, 164, 1704
Rocker, John 149-50

sacrifice
and automobility 6, 79, 88-90
and Christianity 89-90
safety 3—4, 6-7, 11, 26-7, 30, 33; see also
automobile advertising: safety
consciousness of 95
automakers. 97-8, 102-3, 121
consumers 98
governments 100
responsibility
auto manufacturers 99, 112, 115,
117

car owners and drivers 97, 112. 117
distribution of 6-7, 112-6, 122
governments 95-102, 105, 243
legal liabilities 112, 115
pedestrians 112n3, 127
safety policies
drivers 97, 99
pedestrians 101, 1267
technological fixes vs social fixes 6,
13, 111-14, 121-2, 242; see also
vehicle design
vehicle design 13, 98-102, 106, 113;
see also airbags, seat belts
Vision Zero (Sweden) 100-101
safety technology 29, 33, 98, 103; see also
airbags; seat belts
affordability of 105
competition between automakers 47n8,
99-100, 105
crash avoidance 1034
electronic stability control (ESC)
101, 104, 122
intelligent vehicle systems 104-5,
106, 246
crash protection 98, 103
pedestrian protection 101, 1034, 127
seat belts 98, 99
in American cars 98, 113
education and laws on 114, 117,
119-20
usage in US 114, 117, 120
security, personal 66-9
self, the 78, 88-9
semiotic analysis 38, 60
Seneca 88-9
social fixes, see safety, technological vs
social fixes
social inequities, see inequities, social
social welfare perspective 198-213
space and time
fragmented by automobility 8, 126,
163,236-7, 244, 248
transformed in projectile economy 84,
87-8
speed 21-3, 25-7
in advertising, see automobile advertis-
ing, appeal to excitement
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and modernity 78-9, 84, 86, 90, 172-3,
236
and safety 78-9, 96, 103, 136-7
and technical innovation 22-3, 27, 33,
78
status, social 3-5, 11, 14
in automobile advertising 38-9, 44-5,
47,49-51, 61
and consumption 199, 202, 205-206,
208,212
and positional/prestige goods 197-203,
211,212-13
and luxury vehicles 201-3, 208
street racers 22, 25, 27, 28, 29
suburbs 9-10, 39, 59, 205-6, 226; see also
automobility, secessionist; urban
sprawl
military precursors of 86—7
white flight to 9, 151-4
sustainability 4-5, 182-3, 201, 213,
239-41, 2467
SUVs (sport utility vehicles) 189, 190, 203
advertising for 11, 52, 5973
crossover vehicles 7071
sales of 59-60
as ‘urban assault vehicles’ 67-8, 90

technologies of impression 78, 80, 83-8,
90
technologies of the self 78, 80, 90
technology
as masculine 40, 46, 52
social construction of 24, 27
technological innovation 21, 24, 27,
30, 72

as fix, see safety: technological vs

social fixes

teenagers, see youth

traffic collisions, see death and injury on
roads; safety

traffic congestion 69, 147-8, 157-8, 174,
220

transnational corporations 164, 168—74

transport policy 14, 14659, 169-76,
188-9, 211-3, 245-6

urban design 2, 13; see also urban sprawl;
suburbs
urban sprawl 67, 9-10, 188, 205; see also
suburbs
in developed countries 129, 154,
156-8, 220-22, 225
in less—developed countries 169-70,
174,222-4, 227

Vancouver, British Columbia, 5, 11, 21-33,
717, 244
Volvo 53, 98, 102

walking, see also pedestrians
as alternative to automobility 6, 125,
132-3, 139, 208
subordinated to automobility 127-8,
130, 136-7, 188, 202
walking school buses 130-8
benefits of 8, 131-3, 138
and critique of auto-dominance 136-8
and discipline 130, 133-5

youth 21-3, 25-7, 33





