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health 6, 183; see also death and 

injury
social, see inequity, social

cultural and economic power of 10–13, 
147, 163–4, 182, 226, 247

cultural codes of 39–40, 42, 54, 60–61
dominance of, see auto hegemony
essentialized, see automobility, inevi-

tability of
expansion of 3, 163–4, 217–28, 235–6
and globalization 99, 158–9, 163–4, 

180–83, 217–28
harms of, see automobility, costs of
inevitability of 12, 39, 146, 234, 237
politics of 5–6, 148–58, 191–3, 210, 

225–7
post-car development 12–14, 145, 

233–48
secessionist 145–6, 150, 153–4, 156–8, 

166, 174
social exclusion and 9, 173–4; see also 

inequity, social
and state policy 146–7, 164, 206–7, 

211–12, 219, 227–8
system 1–4, 12, 163, 182, 237–8, 

247–8
‘locked-in’ 180, 186, 227, 234–6
automobilized society 11, 37, 132, 

155, 175–6

bicycling, see cycling
British Columbia Custom Car Association 

(BCCA) 36–47
built environment, see concrete; infrastruc-

ture
buses, see public transport

car culture 39, 247; see also automobiles, 
cultural meaning of

cars, see automobiles
Center for Auto Safety, see Nader, Ralph
chaos theory, see complexity theory
children 9
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manipulated 3, 11, 39, 186–7
sovereign 39, 186, 201

costs of automobility, see automobility, 
costs of
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concrete

insurance industry
and airbags 114–5
and safety promotion 99, 112, 119

Insurance Institute for Highway Safety 
(IIHS) 99, 120

intelligent systems 104–6, 241, 243–4
interpretative flexibility 11, 24–5, 27, 30
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risk of injury and death 129, 137

McLaren.indb   256 10/06/2009   16:34:40



Index 257

subordinated to automobile traffic 7–8, 
173, 175, 189

Pinochet, Augusto 164–6
popular culture 23–4, 27–8
positional good, see status
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automobility, secessionist; urban 
sprawl

military precursors of 86–7
white flight to 9, 151–4
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